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The Broads: Developing the Brand – Progress Report
Report by Chief Executive

	Summary:
Following the presentation to members at the end of January this report updates members on progress in taking the initiative forward.
Recommendation:That members note the current position in relation to the branding initiative.


1
Current Position
1.1
The Authority’s members received a presentation by Simon Anholt on Branding the Broads at the end of January.  Since then he has talked to the members of the Broads Plan Advisory Group at its meeting on 22 February.  The members of the Group were very interested in the ideas and one of them suggested a source of funding for printing the findings from Mr Anholt’s work via the Living East Cultural Consortium.  An approach to the Consortium has been made and any feedback will be reported at the meeting.
1.2

Beyond circulating a copy of the findings to key decision makers the proposed next step in the project is to gather together a small group of opinion formers to lead the project.  Names have been discussed with the Chairman and dates will be canvassed for a first meeting. 

1.3

Following discussions with the Chairman circulation of the findings to Members has been delayed because of the preference to circulate a printed copy in the near future.

2
Financial Resources

2.1
The costs of printing the findings will be in the order of £1,000 for which it is hoped some or all of the costs will be borne by external funding.
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